Community energy

Community Engagement  cecist

Help build a community of interest around your organisation,
including volunteers, directors, investors, supporters and partners to enable projects.
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Useful " www.regensw.co.uk/communities/news-and-resources
Links: " Www.planlocal.org.uk/pages/getting-people-involved/understanding-community-engagement

' For other checklists please visit:
www.regensw.co.uk/communities/your-journey/
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